
How to Get Sponsorships for Virtual 
Events 
Link building and sponsorships. We all look at this as a daunting task that takes hours of man 
time and isn’t worth the effort, right? You’d be right that it takes time, but I’m here to tell you it’s 
worth it. 

When you’re building a business, webpage, blog, or anything to do with the internet that needs 
links, you will need to link build, back link, and recycle dead links. These are just the tools of the 
trade if you want to get visitors to your page every week with those quotas you have in mind for 
yourself. Do you see yourself with 1000? 5000? 10000? visitors a week? Well, you need to get 
them from somewhere, and link building is key to doing that. 

1. Relationships 
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Starting with those you know, you’ll want to form relationships with other businesses and within 
the community that you plan to be within. Sponsorships don’t come just from out of the blue, 
and you need to do a little digging to see where you want them to come from or where you wish 
to sponsor. There are many reasons you want to make not only your online community better 
but your local community, so make sure you take your time to do this step right. 

Think of it as making sure that there’s an awareness of not only yourself but those around you. 
You’re not only putting yourself out there to be seen, but other people too. Ask those that are in 
your community for backlinks and give them backlinks in return. Show some love and backlink 
others without asking for anything in return and nine times out of ten, you’re going to get the link 
love back. 

You can’t just throw a bunch of links out there though and feel you’ve done your job, building 
relationships needs to be genuine, and something that you truly appreciate the people behind or 
it will come back to bite you at some point. This is about making communities better and getting 
your site ranking higher. 

2. Your Brand: You 
Your brand is you. It’s your work, time, energy, and face that’s on this masterpiece, and you’re 
looking to make a name with it in the industry. Making sure that you’re genuine in how you 
present yourself is just as important as how you build relationships. This is putting you out there 
into the world as a face to your brand unless you’re explicitly trying to avoid that. 

Even then, there will be some part of you attached to it, and you’ll want to make sure it’s 
something people can relate to and connect with on a level that draws them to you.  You want 
people to see you as the go-to source for whatever product you’re selling, and whatever 
sponsorship you might look for will be looking for exactly who they’re linking up with. 

3. Link Building and Why it Matters 



 

There are several reasons that link building is important to your business and brand as well as 
increasing sponsorships. Following the guidelines to link building guarantees that you’ll 
accomplish several goals. 

Improve your web traffic 

The more links that you get from credible sources, create content and outreach, the more 
people will want to visit your site. 79.1% of SEO professionals, according to a survey given, 
think this is the best way to be effective about link building. Linking to other reliable sources or 
even scholarly sources is an excellent way to make you look credible as well and bring people 
back for more information, making you their go-to source for whatever industry that you’re in. 

SEO Rankings 

We all hear about SEO, and this is something that we need to pay attention to with our sites. 
Search engines use this to rank your site based on relevance and authority using the backlinks 
you have. Google changes its algorithms regularly. Backlinks provide a single vote towards how 
credible and relevant your website is, and this counts as a positive towards any search engines 
that crawl on your site. 
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4. Sponsorships 
Sponsorship used to be a dirty word in the world of link building. However, if done effectively 
and in the right manner, it’s not bad at all. You can do this in several ways that are easy and 
effective, worth your time, and will reap long term benefits. Sponsoring events both locally and 
virtually gains you publicity and attention that will bring traffic to your website. 

Using Google to your advantage 

Using Google is a great way that you can investigate getting sponsorships at events both locally 
and virtually. This tool is invaluable, and probably one of the better ways to do this and make it 
efficient while you’re looking to build your list. To use it, you must know what sites you’re 
targeting, and some specific ones you’ll want to go for are sites like Eventbrite, Meetup, 
Craigslist, and other pages that have events listed. 

Once you have those sites targeted as your go-to place to find events, then you’ll want to go 
into your search bar with Google and place the following two examples as strings of command. 
This will highlight all the pages on those websites that have your keywords you’ve asked for in 
the query giving you access to several ways to become a sponsor. If you want a more specific 
keyword string then add another keyword at the end of the query such as what’s listed below. 
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Sponsoring at virtual conferences 

This is a good way to get backlinks as you’ll have access to those within your industry. It can be 
an expensive way to do it depending on the marketing and other materials that you use to 
network effectively. Reaching out for the possibility of virtual conferences in this age of 
technology is a great resource. You can put together a conference online with platforms such as 
Zoom to have an effective and well-planned session with multiple speakers, sponsors, and 
networking capabilities. This will help not only your presence in your community online but in the 
community locally that you’re looking to sponsor and be a part of. 

Networking at a conference, either in person or virtually, is a huge and effective way in which 
you can gain backlinks to credible sources within your industry, though you need to focus on 
your target audience to determine what conferences to be a sponsor at. Once you figure that 
out, it should focus you on what events you’d like to attend and network in. 

Whether you sponsor or find sponsors for yourself, make sure you’re putting your genuine self 
out there in each instance. Beyond that, networking and building relationships, targeting your 
key audience, and making sure that you’re using credible sources are key to making sure that 
you reach your goals. 


